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NONFINAL OFFICE ACTION

 

Response deadline.  File a response to this nonfinal Office action within three months of the “Issue 
date” below to avoid abandonment of the application. Review the Office action and respond using one 
of the links to the appropriate electronic forms in the “How to respond” section below.

Request an extension.  For a fee, applicant may request one three-month extension of the response 
deadline prior to filing a response. The request must be filed within three months of the “Issue date” 
below. If the extension request is granted, the USPTO must receive applicant’s response to this letter 
within six months of the “Issue date” to avoid abandonment of the application.

Issue date:  November 1, 2023

Introduction
 
The referenced application has been reviewed by the assigned trademark examining attorney. Applicant 
must respond timely and completely to the issue(s) below. 15 U.S.C. §1062(b); 37 C.F.R. §§2.62(a), 
2.65(a); TMEP §§711, 718.03.
 
Summary of Issues
 

Section 2(d) - Likelihood of Confusion Refusals •
Advisory regarding Potential Section 2(d) Refusal - Prior-Filed Applications •
Specimen Refusal for International Class 036 •
Identification of Services Amendment – Required •

 
Section 2(d) - Likelihood of Confusion Refusals 
 
Registration of the applied-for mark is refused because of a likelihood of confusion with the marks in 
U.S. Registration Nos. 5198782, 6358963, and 6630762. Trademark Act Section 2(d), 15 U.S.C. 
§1052(d); see TMEP §§1207.01 et seq. See the attached registrations.
 
Trademark Act Section 2(d) bars registration of an applied-for mark that is so similar to a registered 
mark that it is likely consumers would be confused, mistaken, or deceived as to the commercial source 
of the goods and/or services of the parties. See 15 U.S.C. §1052(d). Likelihood of confusion is 
determined on a case-by-case basis by applying the factors set forth in In re E. I. du Pont de Nemours 
& Co., 476 F.2d 1357, 1361, 177 USPQ 563, 567 (C.C.P.A. 1973) (called the “du Pont factors”). In re 
i.am.symbolic, llc, 866 F.3d 1315, 1322, 123 USPQ2d 1744, 1747 (Fed. Cir. 2017). Any evidence of 
record related to those factors need be considered; however, “not all of the DuPont factors are relevant 
or of similar weight in every case.” In re Guild Mortg. Co., 912 F.3d 1376, 1379, 129 USPQ2d 1160, 
1162 (Fed. Cir. 2019) (quoting In re Dixie Rests., Inc., 105 F.3d 1405, 1406, 41 USPQ2d 1531, 1533 
(Fed. Cir. 1997)).
 
Although not all du Pont factors may be relevant, there are generally two key considerations in any 
likelihood of confusion analysis: (1) the similarities between the compared marks and (2) the 
relatedness of the compared goods and/or services. See In re i.am.symbolic, llc, 866 F.3d at 1322, 123 

https://www.uspto.gov/trademarks/apply/abandoned-applications
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USPQ2d at 1747 (quoting Herbko Int’l, Inc. v. Kappa Books, Inc., 308 F.3d 1156, 1164-65, 64 
USPQ2d 1375, 1380 (Fed. Cir. 2002)); Federated Foods, Inc. v. Fort Howard Paper Co., 544 F.2d 
1098, 1103, 192 USPQ 24, 29 (C.C.P.A. 1976) (“The fundamental inquiry mandated by [Section] 2(d) 
goes to the cumulative effect of differences in the essential characteristics of the goods [or services] and 
differences in the marks.”); TMEP §1207.01.
 
Applicant has applied to register the mark PI in standard characters for, in relevant part, “downloadable 
computer software for managing cryptocurrency transactions using blockchain technology” in 
International Class 009, and "Providing temporary use of non-downloadable computer software for 
managing cryptocurrency transactions using blockchain technology; Providing temporary use of non-
downloadable computer software for creating, management, encrypting, scaling, securing and 
modifying computer networks in the field of cryptocurrency" in International Class 042. 
 
Registrant’s mark is PI CAPITAL in standard characters for “Financial advisory and consultancy 
services; Investment banking services” in International Class 036. (U.S. Registration No. 5198792) 
 
Registrant’s mark is PI1 in standard characters, in relevant part, for “Financial and monetary services, 
namely, capital investment services; banking services” in International Class 036. (U.S. Registration 
No. 6358963) 
 
Registrant’s mark is PIBANK in stylized text with a design for “brokerage services in the field of 
insurance, investment, mortgages, mutual funds, securities and stocks;” in International Class 036.
 
Similarity of the Marks 
 
Marks are compared in their entireties for similarities in appearance, sound, connotation, and 
commercial impression. Stone Lion Capital Partners, LP v. Lion Capital LLP, 746 F.3d 1317, 1321, 
110 USPQ2d 1157, 1160 (Fed. Cir. 2014) (quoting Palm Bay Imps., Inc. v. Veuve Clicquot Ponsardin 
Maison Fondee En 1772, 396 F.3d 1369, 1371, 73 USPQ2d 1689, 1691 (Fed. Cir. 2005)); TMEP 
§1207.01(b)-(b)(v). “Similarity in any one of these elements may be sufficient to find the marks 
confusingly similar.” In re Inn at St. John’s, LLC, 126 USPQ2d 1742, 1746 (TTAB 2018) (citing In re 
Davia, 110 USPQ2d 1810, 1812 (TTAB 2014)), aff’d per curiam, 777 F. App’x 516, 2019 BL 343921 
(Fed. Cir. 2019); TMEP §1207.01(b).
 
Here, applicant’s mark, PI, is confusingly similar to the registered marks in U.S. Registration Nos. 
5198782, 6358963, and 6630762. All four marks begin with identical term PI, which means the marks 
initially sound and appear similar. Moreover, in the context of the respective financial services, the 
marks create a similar commercial impression of a company named PI. 
 
Consumers are generally more inclined to focus on the first word, prefix, or syllable in any trademark 
or service mark. See Palm Bay Imps., Inc. v. Veuve Clicquot Ponsardin Maison Fondee En 1772, 396 
F.3d 1369, 1372, 73 USPQ2d 1689, 1692 (Fed. Cir. 2005) (finding similarity between VEUVE 
ROYALE and two VEUVE CLICQUOT marks in part because “VEUVE . . . remains a ‘prominent 
feature’ as the first word in the mark and the first word to appear on the label”); Century 21 Real Estate 
Corp. v. Century Life of Am., 970 F.2d 874, 876, 23 USPQ2d 1698, 1700 (Fed Cir. 1992) (finding 
similarity between CENTURY 21 and CENTURY LIFE OF AMERICA in part because “consumers 
must first notice th[e] identical lead word”); see also In re Detroit Athletic Co., 903 F.3d 1297, 1303, 
128 USPQ2d 1047, 1049 (Fed. Cir. 2018) (finding “the identity of the marks’ two initial words is 
particularly significant because consumers typically notice those words first”).



 
The distinctive term in all three registered marks is PI and the distinctive and sole term in applicant's 
mark is PI. 
 
Although there is no mechanical test to determine the dominant element of a mark, consumers would 
be more likely to perceive a distinctive term, even if suggestive, rather than a generic or descriptive 
term as the source-identifying feature of the mark. Tao Licensing, LLC v. Bender Consulting Ltd., 125 
USPQ2d 1043, 1059-60 (TTAB 2017) (citing In re Dixie Rests., Inc., 105 F.3d 1405, 1406-07, 41 
USPQ2d 1531, 1533-34 (Fed. Cir. 1997); In re Binion, 93 USPQ2d 1531, 1534 (TTAB 2009)).
 
Although marks are compared in their entireties, one feature of a mark may be more significant or 
dominant in creating a commercial impression. See In re Detroit Athletic Co., 903 F.3d 1297, 1305, 128 
USPQ2d 1047, 1050 (Fed. Cir. 2018) (citing In re Dixie Rests., 105 F.3d 1405, 1407, 41 USPQ2d 
1531, 1533-34 (Fed. Cir. 1997)); TMEP §1207.01(b)(viii), (c)(ii). Matter that is descriptive of or 
generic for a party’s goods and/or services is typically less significant or less dominant in relation to 
other wording in a mark. See Anheuser-Busch, LLC v. Innvopak Sys. Pty Ltd., 115 USPQ2d 1816, 
1824-25 (TTAB 2015) (citing In re Chatam Int’l Inc., 380 F.3d 1340, 1342-43, 71 USPQ2d 1944, 1946 
(Fed. Cir. 2004)).
 
The inclusion of the descriptive terms CAPITAL and BANK in the marks in U.S. Registration Nos. 
5198792 and 6630762 does not obviate the likelihood of confusion with applicant's mark.
 
In the present case, the attached evidence shows that the wording BANK and CAPITAL in the 
registered marks are merely descriptive of or generic for the registrant's services. Thus, this wording is 
less significant in terms of affecting the mark’s commercial impression, and renders the wording PI the 
more dominant element of the mark.
 
The inclusion of a design in the mark in U.S. Registration No. 6630762 does not obviate the likelihood 
of confusion with applicant's mark. 
 
When evaluating a composite mark consisting of words and a design, the word portion is normally 
accorded greater weight because it is likely to make a greater impression upon purchasers, be 
remembered by them, and be used by them to refer to or request the goods and/or services.  In re 
Viterra Inc., 671 F.3d 1358, 1362, 101 USPQ2d 1905, 1908 (Fed. Cir. 2012) (quoting CBS Inc. v. 
Morrow, 708 F.2d 1579, 1581-82, 218 USPQ 198, 200 (Fed. Cir. 1983)); Made in Nature, LLC v. 
Pharmavite LLC, 2022 USPQ2d 557, at *41 (TTAB 2022) (quoting Sabhnani v. Mirage Brands, LLC, 
2021 USPQ2d 1241, at *31 (TTAB 2021)); TMEP §1207.01(c)(ii).  Thus, although marks must be 
compared in their entireties, the word portion is often considered the dominant feature and is accorded 
greater weight in determining whether marks are confusingly similar, even where the word portion has 
been disclaimed.  In re Viterra Inc., 671 F.3d at 1366-67, 101 USPQ2d at 1911 (citing Giant Food, Inc. 
v. Nation’s Foodservice, Inc., 710 F.2d 1565, 1570-71, 218 USPQ2d 390, 395 (Fed. Cir. 1983)).   
 
Because the marks look and sound similar and create the same commercial impression, the marks are 
considered similar for likelihood of confusion purposes. 
 
Relatedness of the Goods and Services 
 
The goods and/or services are compared to determine whether they are similar, commercially related, 
or travel in the same trade channels. See Coach Servs., Inc. v. Triumph Learning LLC, 668 F.3d 1356, 



1369-71, 101 USPQ2d 1713, 1722-23 (Fed. Cir. 2012); Herbko Int’l, Inc. v. Kappa Books, Inc., 308 
F.3d 1156, 1165, 64 USPQ2d 1375, 1381 (Fed. Cir. 2002); TMEP §§1207.01, 1207.01(a)(vi).
 
The compared goods and/or services need not be identical or even competitive to find a likelihood of 
confusion.  See On-line Careline Inc. v. Am. Online Inc., 229 F.3d 1080, 1086, 56 USPQ2d 1471, 1475 
(Fed. Cir. 2000); Recot, Inc. v. Becton, 214 F.3d 1322, 1329, 54 USPQ2d 1894, 1898 (Fed. Cir. 2000); 
TMEP §1207.01(a)(i).  They need only be “related in some manner and/or if the circumstances 
surrounding their marketing are such that they could give rise to the mistaken belief that [the goods 
and/or services] emanate from the same source.”  Coach Servs., Inc. v. Triumph Learning LLC, 668 
F.3d 1356, 1369, 101 USPQ2d 1713, 1722 (Fed. Cir. 2012) (quoting 7-Eleven Inc. v. Wechsler, 83 
USPQ2d 1715, 1724 (TTAB 2007)); TMEP §1207.01(a)(i); see Made in Nature, LLC v. Pharmavite 
LLC, 2022 USPQ2d 557, at *44 (TTAB 2022) (quoting In re Jump Designs LLC, 80 USPQ2d 1370, 
1374 (TTAB 2006)).
 
U.S. Registration No. 5198782, 6358963, and 6630762 
 
Here, applicant’s goods and services, “Downloadable computer software for managing cryptocurrency 
transactions using blockchain technology" and "Providing temporary use of non-downloadable 
computer software for managing cryptocurrency transactions using blockchain technology; Providing 
temporary use of non-downloadable computer software for creating, management, encrypting, scaling, 
securing and modifying computer networks in the field of cryptocurrency" are closely related to the 
services in the registered marks, "financial advisory and consultancy services; Investment banking 
services,” and "Financial and monetary services, namely, capital investment services; banking 
services" and "brokerage services in the field of insurance, investment, mortgages, mutual funds, 
securities and stocks"
 
The attached Internet evidence, consisting of Coinbase, So Fi, Robin Hood, Kraken, and Fidelity 
establishes that the same entity commonly manufactures, produces, or provides the relevant goods 
and/or services and markets the goods and/or services under the same mark.  Thus, applicant’s and 
registrant’s goods and/or services are considered related for likelihood of confusion purposes.  See, e.g., 
In re Davey Prods. Pty Ltd., 92 USPQ2d 1198, 1202-04 (TTAB 2009); In re Toshiba Med. Sys. Corp., 
91 USPQ2d 1266, 1268-69, 1271-72 (TTAB 2009).
 
Accordingly, the goods and services are considered related for purposes of the likelihood of confusion 
analysis. 
 
Conclusion
 
Because the marks are similar and the goods and/or services are related, there is a likelihood of 
confusion as to the source of applicant’s goods and/or services, and registration is refused pursuant to 
Section 2(d) of the Trademark Act. 
 
Advisory regarding Potential Section 2(d) Refusal - Prior-Filed Applications 
 
The filing dates of pending U.S. Application Serial Nos. 88537087 and 97291825 precede applicant’s 
filing date.  See attached referenced applications.  If one or more of the marks in the referenced 
applications register, applicant’s mark may be refused registration under Trademark Act Section 2(d) 
because of a likelihood of confusion with the registered mark(s).  See 15 U.S.C. §1052(d); 37 C.F.R. 
§2.83; TMEP §§1208 et seq.  Therefore, upon receipt of applicant’s response to this Office action, 



action on this application may be suspended pending final disposition of the earlier-filed referenced 
applications.
 
In response to this Office action, applicant may present arguments in support of registration by 
addressing the issue of the potential conflict between applicant’s mark and the marks in the referenced 
applications.  Applicant’s election not to submit arguments at this time in no way limits applicant’s 
right to address this issue later if a refusal under Section 2(d) issues.
 
While applicant is not required to respond to the issue of the pending applications, applicant must 
respond to the Section 2(d) Refusals above and the refusal(s) and requirement(s) below within the 
deadline mentioned above to avoid abandonment.
 
Specimen Refusal for International Class 036
 
This specimen refusal applies only to International Class 036. 
 
Digitally created or altered image or mockup is not an acceptable specimen. Registration is refused 
because the specimen appears to consist of a mockup of a depiction of the mark on a webpage and does 
not show the applied-for mark as actually used in commerce in International Class(es) 036. Trademark 
Act Sections 1 and 45, 15 U.S.C. §§1051, 1127; 37 C.F.R. §§2.34(a)(1)(iv), 2.56(a), (c); TMEP 
§§904.04(a)(iii), 904.07(a), 1301.04(a), (g)(i).
 
An application based on Trademark Act Section 1(a) must include a specimen showing the applied-for 
mark as actually used in commerce for each international class of services identified in the application 
or amendment to allege use. 15 U.S.C. §1051(a)(1); 37 C.F.R. §§2.34(a)(1)(iv), 2.56(a); TMEP §§904, 
904.07(a); 1301.01 et seq. “Use in commerce” means (1) a bona fide use of the applied-for mark in the 
ordinary course of trade (and not merely to reserve a right in the mark), (2) the mark is used in the sale, 
advertising, or rendering of the services, and (3) the services are actually rendered in commerce. See 15 
U.S.C. §1127.
 
An image of business signage, such as on a storefront or delivery van, or a webpage that has been 
digitally created or altered to include the mark, or a mockup of how the mark may be displayed, is not a 
proper specimen for services because it does not show actual use of the mark in commerce. See TMEP 
§§904.04(a)(i), 1301.04(a). Similarly, a website showing the mark for the services that applicant is not 
currently engaged in selling, advertising, or rendering is not a proper specimen. See 15 U.S.C. §1127; 
37 C.F.R. §2.56(c); TMEP §§904.07(a), 1301.04(g)(i).
 
In this case, the webpage shows the mark in the top left but shows a mock up webpage showing test 
cryptocurrency exchange services transactions. The submitted webpage display says "TEST" and does 
not show the applied-for mark with the applied-for services as actually used in commerce. Therefore, 
the specimen does not show actual use of the mark in commerce.
 
Response options. Applicant may respond to the specimen refusal by satisfying one of the following 
options for each applicable international class:
 

(1)        Submit a different specimen (a verified “substitute” specimen) that (a) was 
in actual use in commerce at least as early as the filing date of the application or prior to 
the filing of an amendment to allege use and (b) shows the mark in actual use in commerce 
for the services identified in the application or amendment to allege use. A “verified 

http://www.uspto.gov/trademarks/law/substitutespecimen.jsp


substitute specimen” is a specimen that is accompanied by the following statement made in 
a signed affidavit or supported by a declaration under 37 C.F.R. §2.20: “The substitute (or 
new, or originally submitted, if appropriate) specimen(s) was/were in use in commerce at 
least as early as the filing date of the application or prior to the filing of the amendment to 
allege use.” The substitute specimen cannot be accepted without this statement. For 
instructions on how to submit a different specimen using the online Trademark Electronic 
Application System (TEAS) form, see the Specimen webpage.

 
            Applicants submitting a webpage as a specimen for services must include the 

URL and the date the page was accessed or printed either directly on the specimen itself or 
in a separate statement, supported by an affidavit or declaration under 37 C.F.R. §2.20 
verifying such information. See 37 C.F.R. §2.56(c); TMEP §§904.03(i), 1301.04(a).

 
(2)        Amend the filing basis to intent to use under Section 1(b) (which includes 

withdrawing an amendment to allege use, if one was filed), as no specimen is required 
before publication. This option will later necessitate additional fee(s) and filing 
requirements, including a specimen.

 
If applicant submits an acceptable verified substitute specimen or amends to Section 1(b), the 
requirement below for additional information/documentation about the original specimen will be 
withdrawn. The requirement below as to the original specimen will be made final if applicant submits a 
substitute specimen that is not acceptable or does not amend to Section 1(b), and does not also respond 
completely to the requirement below.
 
Additional information/documentation about original specimen(s) required. To permit proper 
examination of the application record for compliance with use in commerce requirements, applicant 
must respond to the following requirement for information and documentation about the 
specimen(s). See 37 C.F.R. §2.61(b); TMEP §§814, 904.04(a)(iii). A specimen must show the mark as 
actually used in commerce, which means use in the ordinary course of trade, and not merely to reserve 
a right in the trademark. 15 U.S.C. §§1051, 1052, 1127. Because the specimen of record appears to be 
digitally created or altered, or is a mockup, further information is necessary to determine whether the 
specimen is in actual use in commerce. 
 
Answer for each specimen/photograph/image previously provided. For any website source, 
applicant must provide (1) an image of the webpage, (2) the date it was accessed or printed, and (3) the 
complete URL address. In re ADCO Indus.-Techs., L.P., 2020 USPQ2d 53786, at *2 (TTAB 2020) 
(citing In re I-Coat Co., 126 USPQ2d 1730, 1733 (TTAB 2018)); TMEP §710.01(b). Providing only a 
website address or hyperlink to the webpage is not sufficient to make the materials of record. In re 
ADCO Indus.-Techs., L.P., 2020 USPQ2d 53786, at *2 (citing In re Olin Corp., 124 USPQ2d 1327, 
1331 n.15 (TTAB 2017); In re HSB Solomon Assocs., LLC, 102 USPQ2d 1269, 1274 (TTAB 2012); 
TBMP §1208.03); TMEP §814.
 

(1)        Identify the particular service(s) listed in the application for which the 
specimen(s) was submitted to show use of the mark.

 
(2)        Explain whether the specimen was created for submission with this 

application. If so, specify the date each specimen was created. If applicant obtained the 
content of the webpage or image(s) of the mark in connection with the services shown in 
the specimen(s) from a third-party website, provide the URL of the website and a digital 

https://www.uspto.gov/trademark/laws-regulations/specimen-refusal-and-how-overcome-refusal
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copy of relevant webpage(s) for each image.
 

(3)        Provide information about how applicant advertises the services and 
representative examples from online or print sources showing how the mark appears in 
applicant’s advertising of the services. Provide the name of the online or print source and a 
complete copy of the webpage(s) or print page(s) showing the services advertised for sale. 
For each source, specify when the services were first advertised for sale and if the services 
are still advertised for sale in that environment.

 
(4)        For the services identified in response to question (1), specify the date the 

services were first rendered or provided to or within the United States, and provide 
documentation that shows payment or other consideration made for the services, redacting 
personal or private information of buyers as necessary.

 
Applicant has a duty to respond directly and completely to this requirement for information. See In re 
Ocean Tech., Inc., 2019 USPQ2d 450686, at *2 (TTAB 2019) (citing In re AOP LLC, 107 USPQ2d 
1644, 1651 (TTAB 2013)); TMEP §814. Failure to comply with a requirement for information is an 
independent ground for refusing registration. In re SICPA Holding SA, 2021 USPQ2d 613, at *6 
(TTAB 2021) (citing In re Cheezwhse.com, Inc., 85 USPQ2d 1917, 1919 (TTAB 2008); In re DTI 
P’ship LLP, 67 USPQ2d 1699, 1701-02 (TTAB 2003); TMEP §814).
 
Identification of Services Amendment – Required 
 
Applicant has classified “cryptocurrency mining services” in International Class 036; however, the 
proper classification is International Class 042. Therefore, applicant may respond by (1) adding this 
language to the International Class 042 identification, (2) deleting “cryptocurrency mining” from the 
application, or (3) deleting the remainder of the items in the identification and reclassifying the 
specified goods and/or services in the proper international class. See 37 C.F.R. §§2.86(a), 6.1; TMEP 
§§1403.02 et seq. 
 
Applicant may substitute the following wording, if accurate: 
 
International Class 009: Downloadable computer software for managing cryptocurrency transactions 
using blockchain technology
 
International Class 036: Cryptocurrency mining and exchange services featuring block chain 
technology 
 
International Class 042: cryptocurrency mining services; Providing temporary use of non-
downloadable computer software for managing cryptocurrency transactions using blockchain 
technology; Providing temporary use of non-downloadable computer software for creating, 
management, encrypting, scaling, securing and modifying computer networks in the field of 
cryptocurrency 
 
Applicant may amend the identification to clarify or limit the goods and/or services, but not to broaden 
or expand the goods and/or services beyond those in the original application or as acceptably 
amended. See 37 C.F.R. §2.71(a); TMEP §1402.06. Generally, any deleted goods and/or services may 
not later be reinserted. See TMEP §1402.07(e). 
 



For assistance with identifying and classifying goods and services in trademark applications, please see 
the USPTO’s online searchable U.S. Acceptable Identification of Goods and Services 
Manual. See TMEP §1402.04.
 
Response guidelines. For this application to proceed, applicant must explicitly address each refusal 
and/or requirement in this Office action. For a refusal, applicant may provide written arguments and 
evidence against the refusal, and may have other response options if specified above. For a 
requirement, applicant should set forth the changes or statements. Please see “Responding to Office 
Actions” and the informational video “Response to Office Action” for more information and tips on 
responding.
 
Please call or email the assigned trademark examining attorney with questions about this Office action. 
Although an examining attorney cannot provide legal advice, the examining attorney can provide 
additional explanation about the refusal(s) and/or requirement(s) in this Office action. See TMEP 
§§705.02, 709.06.
 
The USPTO does not accept emails as responses to Office actions; however, emails can be used for 
informal communications and are included in the application record. See 37 C.F.R. §§2.62(c), 2.191; 
TMEP §§304.01-.02, 709.04-.05.
 
How to respond.  File a response form to this nonfinal Office action or file a request form for an 
extension of time to file a response.  

 

/Kelly Ryan/
Kelly Ryan
Examining Attorney 
LO111--LAW OFFICE 111
(571) 272-0047
Kelly.Ryan@uspto.gov

 

RESPONSE GUIDANCE

Missing the deadline for responding to this letter will cause the application to abandon.  A 
response or extension request must be received by the USPTO before 11:59 p.m. Eastern Time 
of the last day of the response deadline.  Trademark Electronic Application System (TEAS) 
system availability could affect an applicant’s ability to timely respond.  For help resolving 
technical issues with TEAS, email TEAS@uspto.gov.

•

Responses signed by an unauthorized party are not accepted and can cause the application to 
abandon.  If applicant does not have an attorney, the response must be signed by the individual 
applicant, all joint applicants, or someone with legal authority to bind a juristic applicant.  If 
applicant has an attorney, the response must be signed by the attorney.

•

If needed, find contact information for the supervisor of the office or unit listed in the 
signature block.

•

https://tmidm.uspto.gov/id-master-list-public.html
https://tmidm.uspto.gov/id-master-list-public.html
http://www.uspto.gov/trademarks-maintaining-trademark-registration/responding-office-actions
http://www.uspto.gov/trademarks-maintaining-trademark-registration/responding-office-actions
https://www.uspto.gov/trademarks-getting-started/process-overview/trademark-information-network#heading-14
https://teas.uspto.gov/office/roa/
https://teas.uspto.gov/erp/
https://teas.uspto.gov/erp/
https://www.uspto.gov/trademarks/apply/abandoned-applications
https://www.uspto.gov/blog/ebiz/
mailto:TEAS@uspto.gov
https://www.uspto.gov/trademarks/maintain/responding-office-actions
https://www.uspto.gov/trademarks/apply/reviving-abandoned-application
https://rdms-tmep-vip.uspto.gov/RDMS/detail/manual/TMEP/current/TMEP-600d1e2068
https://www.uspto.gov/trademark/contact-trademarks/other-trademark-contact-information


5198792

 
                                  

Word Mark PI CAPITAL

Goods/Services

•

IC 036 US 101 100 102
Financial advisory and consultancy services; Investment banking services.

Register PRINCIPAL

Serial Number 87159219

Filing Date 2016-09-02T00:00:00

Original Filing Basis 1a

Current Filing Basis 1a

Publication Date 2017-02-21

Registration Number 5198792

Date Registered 2017-05-09

Owner
(REGISTRANT) Pi Capital International LLC (LIMITED LIABILITY 
COMPANY; DELAWARE); 8th Floor, 144 East 44th Street, New York, NEW 
YORK 10017, UNITED STATES

Type of Mark SERVICE MARK

Mark Drawing Code (4) STANDARD CHARACTER MARK

Disclaimer "CAPITAL"

Live Dead Indicator LIVE

Status REGISTERED

Attorney of Record Paul C. Jorgensen
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88537087

 
                            

Word Mark PI

Goods/Services

•

IC 036 US 100 101 102
financial services, namely, providing an electronic transfer exchange for virtual 
currency for use by members of on-line communities via global computer and 
communication networks; financial analysis services, namely, using data about 
the circulation of virtual currency to conduct impact analysis of funding on 
community projects.

Register PRINCIPAL

Serial Number 88537087

Filing Date 2019-07-25T00:00:00

Priority Date 2019-02-20

Original Filing Basis 1a•
44d•

Current Filing Basis
1a•
44d•
44e•

Owner (LAST LISTED OWNER) THE CITIZENS MEDIA LTD. (CORPORATION; 
CANADA); PO BOX 100, WHISTLER, B.C., V0N 1B0, CANADA

Type of Mark SERVICE MARK

Mark Drawing Code (4) STANDARD CHARACTER MARK

Live Dead Indicator LIVE

Status SUSPENSION INQUIRY - MAILED

Attorney of Record Todd A. Denys
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6358963

 
                                  

Word Mark PI1

•

IC 035 US 100 101 102
Provision of information relating to tax planning; data processing services; 
price comparison services; professional services in the operations or functions 
of a commercial undertaking, namely, business administration; business 
management; business research in the field of finance, regulatory, banking and 
payment services; provision of business information in the field of finance, 
regulatory, banking and payment services; provision of commercial 
information about digital products and services available to purchase or 
download; compilation of business directories, namely, provision of 
commercial and business contact information; information, consultancy and 
advisory services in connection with all of the aforesaid.
•

IC 036 US 101 100 102
Financial and monetary services, namely, capital investment services; banking 
services; checking and savings account services; savings bank services; 
processing electronic payments made through prepaid cards; debit checking 
account services; merchant banking; international banking; electronic banking; 
private banking; personal banking services; online banking; provision of 
banking services via a website; electronic banking services; electronic banking 
via a global computer network; automated banking services; computerised 
banking services; ATM banking services; card accessed banking services; 
computerised information services relating to banking and financial matters; 
banking services for the deposit of money; financial banking services for the 
withdrawal of money; banking services provided for paying bills by telephone 
and online; automated banking services relating to charge card transactions; 
automated banking services relating to credit card transactions; banking 
services relating to the transfer of funds from accounts; banking services in 
relation to the electronic transfer of funds; information services relating to 
finance, provided online from a computer database or the internet; electronic 
funds transfers; electronic debit card transaction processing; electronic cash 
transactions; electronic money transfer services; electronic fund-transfer 
services; electronic funds transfer by telecommunications; money transfer 
services utilising electronic cards; providing multiple payment options by 
means of customer-operated electronic terminals available on- site in retail 

Goods/Services



stores; rental of automated teller machines, currency exchange services; foreign 
exchange transactions; home banking and Internet banking; insurance 
brokerage; information, consultancy and advisory services in connection with 
all of the aforesaid.
•

IC 042 US 100 101
Design and development of information technology systems relating to finance; 
design and development of computer databases relating to finance and banking; 
data encryption services; data encryption services in the field of finance, 
regulatory, banking and payment services; computer security threat data 
analytics services in the field of finance, regulatory, banking and payment 
services for protecting data; development, updating and maintenance of 
software and database systems; development, updating and maintenance of 
software and database systems in the field of finance, regulatory, banking and 
payment services; software development services; software development 
services in the field of finance, regulatory, banking and payment services; 
software design services; software design services in the field of finance, 
regulatory, banking and payment services; software as a service (SAAS) 
services featuring standardised software for the provision of operational flows 
relating to banking and investment infrastructure establishment services in the 
field of finance, regulatory, banking and payment services; platform as a 
service (PAAS) services featuring bespoke software and services for the 
provision of operational flows relating to banking and investment infrastructure 
establishment services in the field of finance, regulatory, banking and payment 
services; information, consultancy and advisory services in connection with all 
of the aforesaid.

Register PRINCIPAL

Serial Number 88688671

Filing Date 2019-11-12T00:00:00

Priority Date 2019-11-11

Original Filing Basis 1b•
44d•

Current Filing Basis 44e

Publication Date 2021-03-09

Registration Number 6358963

Date Registered 2021-05-25

Owner (REGISTRANT) Project Imagine Ltd (limited company (ltd.); UNITED 
KINGDOM); 1 St Katharine's Way, London, E1W1UN, UNITED KINGDOM

Type of Mark SERVICE MARK

Mark Drawing Code (4) STANDARD CHARACTER MARK



Live Dead Indicator LIVE

Status REGISTERED

Attorney of Record Mark H. Tidman
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6630762

 
                                    

Word Mark PIBANK

•

IC 009 US 038 023 026 036 021
Automatic banknote sorting machines; Magnetically encoded blank bank cards 
for issuance by financial institutions; Magnetically encoded printed blank bank 
cards for issuance by financial institutions; Magnetically encoded printed blank 
bank cards for issuance by financial institutions; magnetically encoded blank 
bank cards for issuance by financial institutions; computer terminals with a 
banking purpose; Downloadable communication software intended for banking 
customers for access to their accounts and for carrying out transactions.
•

IC 016 US 029 037 038 023 005 050 002 022
Printed brochures in the field of financial products, financial services and 
financial institutions; catalogs in the field of financial products, financial 
services and financial institutions; stickers; advertising brochures; printed 
promotional material in the field of financial products, financial services and 
financial institutions; printed publications, namely, brochures, booklets, and 
teaching materials in the field of financial products, financial services and 
financial institutions; Printed periodicals in the field of financial products, 
financial services and financial institutions; printing products, namely, lists 
featuring of financial products, financial services and financial institutions; 
Paper, cardboard and goods made from these materials, not included in other 
classes in the nature of envelopes, paper sheets with logo, cardboard with 
product information; adhesives for stationery or household purposes; artists' 
materials, paint brushes; office requisites except furniture in the nature of staple 
removers and stationery branded material with logo; printers' type; printing 
blocks; adhesives in the nature of glues for stationery or household use; 
drawing materials for blackboards; paintbrushes; printing type; printing blocks; 
Works of art and figurines of paper and cardboard, and architects' models made 
of paper and cardboard, architects' models made of paper and cardboard, 
materials for art and decoration in the nature of art paper; articles for artistic, 
decorative and modeling creations in the nature of art pad in the field of 
financial products, financial services and financial institutions; filters and 
filtering materials made of paper; bags and articles for packaging, wrapping 
and storage, of paper, cardboard and plastic; stationery and printed educational 
materials in the field of financial products, financial services and financial 

Goods/Services



institutions; writing and stamping articles in the nature of artists' pencils in the 
field of financial products, financial services and financial institutions; articles 
for correcting and erasing in the nature of erasers; writing supplies in the nature 
of corporate merchandising and bookbinding supplies in the nature of pens and 
pencils; teaching material in the nature of paper teaching materials in the field 
of financial products, financial services and financial institutions; albums for 
photographs and collectors; adhesives for stationery or household purposes; 
printed matter in the nature of printed lessons, printed books about financial 
products, in the field of financial products, financial services and financial 
institutions; Printed books in the field of institutional information; paper and 
cardboard; industrial paper and cardboard; money clips.
•

IC 036 US 100 101 102
Insurance services, namely, for banking services, namely, banking and credit, 
debit and stored value card and electronic transaction insurance services via 
global computer information network; telephone calling cad service; cash 
replacement by credit card; credit card transaction processing services; 
electronic cash transaction; electronics payment;, namely, electronic processing 
and transmitssion of bill payment data; financial information provided by 
electronic means; brokerage services in the field of insurance, investment, 
mortgages, mutual funds, securities and stocks; Insurance consultation; 
investment advice and consultation; funds investment; mutual funds 
investment; personal finance management and planning; cash management; 
loan financing and financing services; home equity loans; instalment loans and 
loans financing; security services, namely, monitoring, detecting, and 
preventing fraud in financial transactions in the field of banking, credit cards; 
credit card registration services for security purposes; credit card insurance 
services; checking account services; saving account services and currency 
exchange and advice.
•

IC 038 US 101 104 100
Telecommunication services in the nature of for telecommunications services, 
namely, local and long distance transmission of voice, data, graphics by means 
of telephone; Telegraphic cable and satellite transmission and providing 
multiple user access to a global computer network; communications by means 
of computer terminals; communications via fiber-optic networks; 
communications via global computer networks or the Internet; transmission of 
messages; transmission of telegrams; Electronic message sending transmission; 
Electronic data transmission services; satellite transmission services; 
dissemination in the nature of broadcasting of radio and television programs.

Register PRINCIPAL

Serial Number 79289842

Filing Date 2020-02-26T00:00:00

Original Filing Basis 66a

Current Filing Basis 66a

Publication Date 2021-11-16



Registration Number 6630762

Date Registered 2022-02-01

Owner (REGISTRANT) Banco Pichincha España, S.A. (S.A.; SPAIN); C/ Lagasca, 4, 
E-28001 Madrid, SPAIN

Type of Mark TRADEMARK•
SERVICE MARK•

Mark Drawing Code (3) DESIGN PLUS WORDS, LETTERS, AND/OR NUMBERS

Design Code 260121

Description of Mark
The color(s) blue and yellow is/are claimed as a feature of the mark.•
The mark consists in the designation "PIBANK" written in rounded blue 
lowercase letters; a yellow circle is depicted after the designation.

•

Live Dead Indicator LIVE

Status REGISTERED

Attorney of Record Elizabeth Lee D'Amore
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97291825

 
                                

Word Mark

•

IC 009 US 021 023 026 036 038
Downloadable computer programs and computer software for electronic 
transfer of digital tokens; downloadable computer software for use as a digital 
token wallet; downloadable software for enabling users to electronically create, 
store, send, receive, accept, and transmit digital tokens based on the blockchain 
technology; downloadable software for enabling users to exchange digital 
tokens for data; downloadable software for creating digital tokens using 
blockchain technology to facilitate the transfer of data between users, to allow 
users to post digital content, and to allow users to view digital content; Digital 
collectibles in the nature of downloadable multimedia files containing artwork, 
text, audio, and video recordings in the field of artwork and music 
authenticated by non-fungible tokens (NFTs); Downloadable multimedia files 
containing text relating to art and music authenticated by non-fungible tokens 
(NFTs); Downloadable computer application software for use as a 
cryptocurrency wallet for smartphones and tablet computers; cryptocurrency 
hardware wallets; Downloadable virtual goods, namely, computer programs 
featuring footwear, clothing, headwear, eyewear, bags, sports bags, backpacks, 
sports equipment, art, toys and musical instruments for use online and in online 
virtual worlds; Digital media, namely, downloadable audio files featuring 
music for use in the virtual world authenticated by non-fungible tokens (NFTs); 
downloadable image files containing art authenticated by non-fungible tokens 
(NFTs); downloadable multimedia files containing artwork, text, audio, and 
video relating to music and art authenticated by non-fungible tokens (NFTs).
•

IC 036 US 100 101 102
Issuance of digital tokens of value; cryptocurrency trading and exchange 
services; Financial services, namely, providing a digital currency and digital 
token of value for use by members of an on-line community via a global 
computer network; blockchain-based financial services, namely, providing a 
digital currency and cryptocurrency for use by members of an online 
community via a global computer network; issuance of digital tokens of value, 
namely, digital tokens of value for use by members of an on-line community 
via a global computer network; Financial exchange, namely, cryptocurrency 
exchange services; Cryptocurrency trading services; Currency transfer services, 

Goods/Services



namely, cryptocurrency exchange services; Currency trading services, namely, 
on-line real time cryptocurrency trading services.

Register PRINCIPAL

Serial Number 97291825

Filing Date 2022-03-02T00:00:00

Original Filing Basis 1b

Current Filing Basis 1b

Publication Date 2023-10-03

Owner
(LAST LISTED OWNER) Gene Simmons Company (CORPORATION; 
DELAWARE); Attn: Aaron Van Duyne, 18 Hook Mountain Road, Suite 203, 
Pine Brook, NEW JERSEY 07058, UNITED STATES

Type of Mark TRADEMARK•
SERVICE MARK•

Mark Drawing Code (2) DESIGN ONLY

Design Code 090113, 190713, 241711

Description of Mark
Color is not claimed as a feature of the mark.•
The mark consists of a bag bearing the pi symbol tied at the neck with a 
string.

•

Live Dead Indicator LIVE

Status PUBLISHED FOR OPPOSITION

Attorney of Record Peter J. Vranum
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United States Patent and Trademark Office (USPTO)

USPTO OFFICIAL NOTICE

Office Action (Official Letter) has issued  
on November 1, 2023 for  

U.S. Trademark Application Serial No. 97886955

A USPTO examining attorney has reviewed your trademark application and issued an Office 
action.  You must respond to this Office action to avoid your application abandoning.  Follow 
the steps below.  

(1)  Read the Office action.  This email is NOT the Office action.  

(2)  Respond to the Office action by the deadline using the Trademark Electronic Application 
System (TEAS).  Your response, or extension request, must be received by the USPTO on or 
before 11:59 p.m. Eastern Time of the last day of the response deadline.  Otherwise, your 
application will be abandoned.  See the Office action itself regarding how to respond.  

(3)  Direct general questions about using USPTO electronic forms, the USPTO website, the 
application process, the status of your application, and whether there are outstanding deadlines 
to the Trademark Assistance Center (TAC).  

After reading the Office action, address any question(s) regarding the specific content to the 
USPTO examining attorney identified in the Office action.  

GENERAL GUIDANCE
Check the status of your application periodically in the Trademark Status & 
Document Retrieval (TSDR) database to avoid missing critical deadlines.  

•

Update your correspondence email address to ensure you receive important USPTO 
notices about your application.  

•

Beware of trademark-related scams.  Protect yourself from people and companies that 
may try to take financial advantage of you.  Private companies may call you and pretend 
to be the USPTO or may send you communications that resemble official USPTO 
documents to trick you.  We will never request your credit card number or social security 
number over the phone.  Verify the correspondence originated from us by using your 
serial number in our database, TSDR, to confirm that it appears under the “Documents” 
tab, or contact the Trademark Assistance Center.  

•

Hiring a U.S.-licensed attorney.  If you do not have an attorney and are not required to •

http://tsdr.uspto.gov/documentviewer?caseId=sn97886955&docId=NFIN20231101
https://www.uspto.gov/trademarks/apply/abandoned-applications
https://www.uspto.gov/trademark
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center
https://www.uspto.gov/trademarks/apply/check-status-view-documents
http://tsdr.uspto.gov/documentviewer?caseId=sn97886955&docId=NFIN20231101
http://tsdr.uspto.gov/documentviewer?caseId=sn97886955&docId=NFIN20231101
https://teas.uspto.gov/ccr/cca
https://www.uspto.gov/trademarks/protect
http://tsdr.uspto.gov/documentviewer?caseId=sn97886955&docId=NFIN20231101
https://www.uspto.gov/learning-and-resources/support-centers/trademark-assistance-center
https://www.uspto.gov/trademarks/basics/why-hire-private-trademark-attorney


have one under the trademark rules, we encourage you to hire a U.S.-licensed attorney 
specializing in trademark law to help guide you through the registration process.  The 
USPTO examining attorney is not your attorney and cannot give you legal advice, but 
rather works for and represents the USPTO in trademark matters.  

 


